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XAPKIBCbKI,IIZ HAUIOHA,'IIHI,Tfr YHISNPCIITET PMIOEJ'IEKTPOHIKI'I N OCO6i PCTTOPA
ceveHuc Ba,repir BacN,rsoBHqa. ruo gie 

.Ha nincrani craryry (4ari <XHVpE>) s oaHiel cropoHn, ra r.?,
ToB (flPoKTEP EHA f EMEJI yKpn'iHA ' r oco6i !,rperropa oplxoniris:encrxoi rf i,rii roB
<llporrep eH4 fev6,r Yrpaina> !p Tpayrruaua Pyao.rs$a feplraHa ra.{raperropa 3 KaApoBlix rruraHs
ra no6yry Op4xoHircig:eacrroi <fi.rrii TOB <flporrep eH4 feu6,r yxpaiua> Tra,reHra AH4pir
BqqecraaosHqa, ulo aie Ha niacrani craryry (gari <Procter & Gamble>) : iHruoi cropoHn, pasov Ha:aaui
y noAaJ'rbrroMy <<CropoHrl>>, nignuca,rn aaHy yfoAy (4a,ri - <Vro4a>) npo Hr,txqeHaBeAeHe:

I. TIPEAMET YTONU
l.l. llpegvcrolr Yro4u e l:aenoanrigne Herouepuifine crrinpo6irHuqrno uoao HayKoBo-TexuivHoi',
HaBqanbHoi fi rnpo6Hr.ruoi Aiq,'rsHocri cropiH. Cninpo6irHrqrao r4ificuroerrcl y ar.rr,rrqi o6viHy
HexovepqifiHoto iH<popuauiero 3 nHraHh, ulo crocylorr,cr Hayxono-rexHiuHoi 4irlsHocri o6ox CropiH,
ni4roronxu tlaxinqin 4rr Procter & Gamble sa rexHiqHuv r[axou, ni4uuuleHHr rsaridixauil s rraaiqie
i cnixpo6irHr.rxin noxHoT : CroprH.
IHrepecau CropiH ni4nooi4ae pea,riraqir HacrynHr4x npoexria:
- Br'rKopHcraHHr y aupo6uuvifi nir,rruocri fi Haava,rsuolry npoqeci Honux iu<fopvaqifiHr.rx

rexHo,rorifi;

- o6,rir [ocraBJIeHHx npaKruKoto HoBHX HayKoBHx Hanprvria i uontx npnx,ragHr4x 3aBAaHr, 11pr.l

crraraHui HaBqaJrr'Hlrx nraHia nigroroexr,r rfaxirqie, po:po6rca rroBHx HaBqajrbHrax xypcir i
ra6oparopHoro rtpaKrHKyMy;

- 3anpouleHHq naprHepin Ha ganraHosaHi BHcraBKH, cnvno:iyvl.r, rcoHrlepeHqii', ceviHapr,
- npe:exraqii.
cropoun aoMoBHJrr.rcr cni,rrHo 4irru anr AocqrHeHHr 3araJrbHr.rx ui,refi sianosiAHo ao craryrHr.rx
noJroxeHb i eroHor,ri.utr4x iHrepecin roxHol:i CropiH, rri 6epyrr yvacrr y aaHifi vroai.
v npoqeci BHKoHaHHT HanriqeHux 3ararbHnx qi,refi, nparHyrn 6yaynal.r cgoi s:aev4Hl4 Ha ocHogi
pieHonparHocri, rrecHoro [aprHepcrna fi raxucry iHrepecin oAHH oAHoro.
,{aHa vro4a e nepeAyMoBorc fi nigcranon Anr yKnareHHr, axulo cropoHn Bu3Halorb:a Heo6xi4ue,
KOHKpeTHUX fOCnOAapCbKHX [OrOnOpin (Ha nponegeHHr H,{P, nocraarcy roaapia, HaAaHHq nocryf,
HaAaHHr npuviuleHr, npo cni,rsHy AirlrHicru ra iuure).

2. TIPABA
2.1. CropoHH Marorb npaBo:

3anpouyBarH BHKnaAaqiB i cninpo6itrraxis iuruol CropoHll 1.nfl npoxoAxeHHq cra)KyBaHb i
[poBeAeHHfl KOHcynbTarli fi ;

opraHi3oByBarH ceMiHapcbKi 3aHtrrt uloAo BHBLTeHHt HoBHX pe3ynbrarin HayrcoBHX AocniAXeHb ra
oco6nnBocrefi BHKopHcraHHfl uHX pe3ynbrariB y BHpo6H vqifi 4irrsHocri;
3anpouyBarv acnipaHTin, cryAeHTiB, cninpo6irHHKiB Ao HaBqaHHfl a6o cra)KyBaHHs;
3anpouyBarn CropoHH Anq yqacri y cnirbHhx BHcraBKax, cHMno:iyHaax i rcouSepeHqirx.

2.2. KoopAHHaropaMH : 6orcy Procter & Gamble e:
- 3o:ynr OrccaHa KocrqHrHHiBHa (rcoHr. ren. +380 50 709 3661)

'it / /r { (. (xoHr. ren. { /'-l / /- // /')

3. OEOB'^g3KI{ CTOPIH
3.1 . CropoHH 6epyrb Ha ce6e go6os'sgaHHs:

cyBopo Aorpl4MyBarHcb BHMor naprHepa npo BHKopHcraHHf nepeAaHoi iH$opMaUiI fi, y nHnaAKy
HaKnaAeHHt BHMo r npo Ko H+iAeHqi fi n icrs, AorpHMyBarHcb eignoeiAHoi yroAH ;
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y BHnaIK\ nepe.laqi naprHeport npo:r xrin iHre;ercrya,rsHoi s,'racHocri, Ha qrci nouHprororbcfl
aBropcbKi npana. naprHep. uo oJepxle ueit npoJ)'Kr. :o6os'q3yerbcr He BHKopycroByBarH fioro 6eg
3roAH aBropa n npo0eciirHili a5o xorrepuinHiir ,riqrsHocri.

3.2. XHyPE Sepe Ha cede loSos's:aHHq BpaxoBvBarH nponogHuil i percolaeuaauil Procter & Gamble
uloAo reMarllKH HaBLIaJbHHX K)'pcis ni;roroBKH cry'leHriB. a raKo)K no cnplrcHHn BnpoBa4xeuHl Ix y
Haeqa,'IsHIafr npouec i: Merorc rcpaulol niArorosrcH MonoAHX Saxinuin i ix rroAaJrbrrroro
npaueBnaur)'BaHHq s Procter & Gamble.
3.3. Procter & Gamble 6epe Ha ce6e go6oe'qgaHHfl po3rnrAarn rrponoaHuii fi percoveHAarriT, po3rnflAarg
3a3Auulerias siei6paHux i ni4roroBJIeHHX KaHAHAarie Ha craxyBaHHr, AaBaTH peKorraeuAaqil Ao reM
KypcoBHx i AnnloMHHX npoexrin. CropoHt4 :o6os'q3yrcTbcr npH BHKoHaHHi Yro4H ne o6nae)KyBar7
cninpobiTHHurBo rilsrcH BHKoHaHHqM 3a3HaqeHHX y HboMy nonoxeHr, ni4rpHMyBarg linosi KSHTaKTH
it yxBanrcBarH eci Heo6xi4ni :axogH 4rr sa6egneqeHHr e$ercrunHocri fi pornHrrcy rco1aepqifiHHx i
.apyNHix ss'qgrcig.

4. BIATTOBIAAXbHTCTb CTOPIH
4.1. laua VroAa He HaKnaAae HiqrcHx SiHaucoanx i npanonHx go6os'qgags Ha CropoHn, r,'o
AoMoBntlorbcfl Vr npHllycKa€ BHHtrKoBo 4o6poninsHy naprHepcbKy yqacrb. y BHnaAKax, He
nepe46aqeHux VroAoro, CropoHH Kepyrcrbcfl LTHHHHM 3aKoHoAaBcrBoM Vxpa1urz.
4.2.Yrola npHrlycKae, ulo ItpH HeBHrcoHaHHi go6os'qgaHs CropoHH He Marorb flpaBa B1cyBarpt6y4s-nrci
BHMOTH' IrIo Mo)I(yrb BBa)I(arHcb niAcrasoro Ant po3rnflAy cnpaBH n cyAi, 3a BHHTTK9M BhMor npo
:6epeNeHHr rcoHSiaenui fi Hocri i HQopHaauii fi r6epexeHHq aBropcbKHX npaB.

s. KoH@rAEHrIiliHrCrr
V eHna4rcy HaKJlaAellllt raprHepoM BI4Mor rcoH$igeHqifiHocri Ha nepeAaHy iHsopnaauiro, xoNHa :i
CropiH 6yae :6epirarH cyBopy rcoH$i4eHuifiHicrs orpHMaHoT sia iHruol cropoHH 3a AaHoro VroAoro
rexuiqHoT, rcouepuifiuoT fi iHruoi iH$oprtaaqil fi npHfive sci N,{oxrHei saxoAr,r, u1o6 3axHcr4r6 orpgMaHy
iu$opr'aaqiro sie po3ronoueHHfl. flepegaua iH$opHaaqiT rperiu oco6ana', ony6riKyBaHHr a6o
po3l-onoueHHt rarcoi iH$opuaUiT rr,loxe :4ificHroBarvcfl rilrrcH 3a 3roAoro iHuro1 cropoHH.

6. TEPMIH Ari yIOAI{ ra rHIrrI yMoBI4
6.1. lir Vro4n rpHBae Ha HeBH3HaqeHHfi crpoK Ao MoMeHTy, noKH CropoHu :aqircasreHi y no4ansurifi
cninnpaqi.
6.2. Yroaa cKnaAeHa y ABox oprariuaJIbHHX npr.rrr,tipHHKax, no oAHoMy Arq rcoxuoi:i CropiH.

7.lOPl4AnqHI A{PECld ra PEKBI3UITkI CTOPIH
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